M.A.PART-II (HOME ECONOMICS)
SEMESTER-III
PAPER-I
CONSUMER ECONOMICS & MARKETING

Periods of Instruction Per week.

Theory : 4 Periods

Practical/ Sessional : 2 Periods Per Batch
Full Marks : 100

Theory : 80

Sessional : 20.

COURSEOUTCOMES

1. To understand the Basic Concept of ConsumerEconomics.
2. To understand the Basic Concept of Marketing.
3. To make Students alert about their Consumer Right.
4. To aware the Students about Purchase Decisions.

SEMESTER-III
PAPER-II
FOOD SCIENCE AND FOOD SERVICE MANAGEMENT

Periods of Instruction Per week.
Theory : 4 Periods
Practical / Sessional : 2 Periods Per Batch
Full Marks : 100
Theory : 80, Sessional : 20
COURSE OUTCOMES
1. To understand the Role of Nutritionist and Dietitian.
2. To Acquaint the Relation between Food andHealth .
3. To Acquire the Practical Knowledge in the area of Nutritional Counseling and Diet
Therapy.
4. To capable the Student for Managing Food Services and for Entrepreneurial Skill.
5. To Makethe students as a responsible Citizen for Disseminating the Nutrition Knowledge.



SEMESTER-III
PAPER-III
EXTENSION EDUCATION & COMMUNICATION

Periods of Instruction Per week.

Theory : 4 Periods

Practical / Sessional : 2 Periods Per Batch

Full Marks : 100

Theory : 80, Sessional : 20

COURSEOUTCOMES

1. To Make Students Aware of the Problems in the Rural Community
2. To understand the Principles and Techniques of Extension.

3. To understand the Changing Concept of Extension.

4. To understand the Role of Communication in Extension.

Semester-lll
Paper-IV
Marriage and Family Relationship

Periods of Instruction Per week.

Theory : 4 Periods

Practical / Sessional : 2 Periods Per Batch

Full Marks : 100

Theory : 80, Sessional : 20

COURSE OUTCOME

1. To know the Stages of Family Life Cycle with its Developmental Task.

2. To Explain the Role of Family as a Primary Institution.

3. To Aware the Values and Goals for Satisfying the Personal and Family Life
4. To Introduce to Hindu Marriage Act and Dowry Act



